The decontextualization of mental illness: the portrayal of work in psychiatric drug advertisements.
This paper explores the decontextualization of mental illness in psychiatric drug advertisements. Taking the portrayal of work in several drug advertisements which appeared in the American Journal of Psychiatry* as the object of our analysis, we show how these ads tend to individualize mental illness and its treatment by failing to consider the social realities that contribute to or, in some way, affect mental illness. We conclude with a discussion of how such ads distort debate over treatment options and legitimize existing social relations and attitudes.